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Social media use in research 
We are beginning to see papers on social media use in research  
sector appear in recent years, including:  

Social media use in the research workflow 
Rowlands et al. 2011. Learned Publishing 
http://www.uib.no/sites/w3.uib.no/files/attachments/nicholas_rowlands_social-media_research-workflow_2011.pdf 

Online collaboration: Scientists and the social network 
Van Noorden. 2014. Nature. [Open Access/Open Data] 
http://www.nature.com/news/online-collaboration-scientists-and-the-social-network-1.15711 

Quantifying the role of online news in linking  
conservation research to Facebook and Twitter 
Papworth et al. 2015. Conservation Biology 
http://onlinelibrary.wiley.com/doi/10.1111/cobi.12455/abstract 
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Source: Rowlands et al. 2011 
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Rowlands et al (2011) showed that our sector was among the highest users of social media for our 
research needs 
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Source: Van Noorden. 2014. 
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The Nature survey (2014)  found increasing numbers of researchers using social media 
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Source: Van Noorden. 2014. 
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The Nature survey illustrated how different social media are being used by researchers, with 
Facebook being largely dismissed as irrelevant, and Twitter being used to actively promote research 
way ahead of the so-called professional platforms of ResearchGate and LinkedIn which are largely 
used ‘to be found/contacted’ and for searching for papers and peers. 
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Source: Van Noorden. 2014. 

The survey participants comments are also quite telling 
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Social media aims of BOU/IBIS: 

•   to establish an active online #ornithology community 

•   to promote research output/publications 
•  all journals/sources – not just IBIS 

•   to collaborate with other organisations  
and researchers 

•   to engage other researchers 

•   to promote ornithology within the wider ecology 
 community 
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Social media tools used by BOU/IBIS: 

Social networking  
 Twitter   @IBIS_journal 
 Facebook   /ibisjournal 

Blogging 
 #theBOUblog 
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We have kept things simple and focused on three main outlets for our social media and 
engagement 
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Social media output growth by BOU/IBIS: 

     2012   2013   2014 

Twitter    2,254  4,321  6,340 

Facebook    1,130  2,317  5,805 

Blogs      6    9    32 
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Our social media output has grown considerably in the three years to the end of 2014 
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19% 

10% 

Overall workplace 
users   

22% 
10% 

Source: BOU Survey 2015 

In 2015 we surveyed our IBIS readers and took the opportunity to ask them about  
their social media use. 

Twice as many IBIS readers use Twitter and Facebook than ResearchGate and  
LinkedIn 
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Source: BOU Survey 2015 

Whilst most IBIS readers had their online profile on a professional platform, over 30% use Twitter 
and Facebook for this. BEWARE – it is not always good to mix personal and professional needs on 
social media which are seen by all – friends, peers, employers, collaborators and potential future 
employers. Be careful of those late night boozy tweets/posts you might regret later. It maybe best  
to keep things separate. 
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What content on the BOU website (www.bou.org.uk) do you access?  

Source: BOU Survey 2015 

Both #theBOUblog and our website Twitter feed are accessed regularly by our IBIS readers.  
We promote the blog heavily on Twitter and Facebook and overall it accounts for 12% of all 
page views on our society website. 
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Where do IBIS readers get their IBIS content alerts from? 

BOU e-newsletter      60.2% 

Wiley journal alerts      32.8% 

BOU social media      21.1% 

NA / Other       15.7% 

Source: BOU Survey 2015 

Over 20% of our IBIS readers obtain their IBIS content alerts from our social media output. This 
fits with increasing numbers of people telling us that they have cancelled individual journal alerts 
and follow us on Twitter as their primary source of alerts for online papers as they are published. 
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Social media originating sources to . . . (% of overall traffic) 

  BOU website    IBIS website 

2012   4%      1% 

2013   6%      1.5% 

2014   11%     2.5% 

Google 
Direct 
to site 

Twitter 

Facebook 

Source: BOU Survey 2015 

We can also track the amount of traffic social media 
delivers to our society and journal websites, with 
each receiving nearly a 3x increase in three years. 
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The #ornithology hashtag on Twitter 

Introduced for 2014 
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Source: BOU 

In January 2014 we introduced the #ornithology hashtag on Twitter and by the end of the year it had 
clearly delivered a distinct group actively using the tag. Tags can be saved as a stream by users in 
their dashboards for immediate access to ornithology content. 
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The #ornithology hashtag on Twitter 

BOU tweets focus on promoting papers 

•    94% linked to online papers 

•    6% linked to other #ornithology content 
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@IBIS_journal output on Twitter focuses primarily on promoting published research (mainly 
direct links to papers in journals) with a small amount linked to ornithological news items on 
the more mainstream science news sites (such as ScienceDaily, Phys.org). 
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Individual article metrics (Altmetrics) 

Often referred to simply as Altmetrics (which is actually one company in this sector), 
a score is given to each published paper and is essentially a social immediacy 
impact factor, i.e. how much your paper is being talked about online. 

•  measures the attention generated by, not quality of, an article 

•  only tracks public online attention 

•  tracks direct attention (that is items with direct links to the article) 

•  provides a single metric per article 

Different media ranked as follows – 
•   News media (highest score) 
•   Blogs 
•   Social media 

•   Twitter 
•   Facebook (lowest score) 

All items MUST have  
a direct link to your 
paper!  

No link = no score  
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Individual article metrics 

But is it important? 
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Do you consider Altmetric  . . . 

54% 

Source: BOU Survey 2015 

We were very surprised to find over 50% 
of our IBIS readers didn’t know what 
Altmetric was. 

Individual article metrics are certain to 
become more important in the future for 
researchers, research institutes and 
funders. 
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Would you choose to submit your work to a journal based on their 
Altmetric performance (i.e. as a measure of how well the journal 
promotes their content)?  

Source: BOU Survey 2015 

Those already engaged with Altmetric see the advantages to the extent that 20% of those 
surveyed would submit their paper to a journal which actively promotes their content on social 
media in order to drive their papers’ Altmetric score. 
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(2014)	
  

Source: Altmetric  

As seen here, we largely drive IBIS papers’ Atmetric score  via twitter. 
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Source: Altmetric  

The BOU + RTs column is the % share of Twitter activity which can be tracked to @IBIS_journal. 
The Men column indicates the overall % of tweets that mentioned @IBIS_journal. 

We help to drive a paper’s Altmetric score jointly with the author (top, Corvids with 
@arjundevamar – see Arjun’s talk summary for more on this), with the research institute 
(second top, Red-necked Phalarope with @RSPBScience) or on our own (second bottom, Plains-
wanderer) when neither the author or institute is on Twitter. 
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Source: Altmetric  

IBIS is the top Altmetric performing journal in ornithology in 2014, coming top in four out of 
the above seven social media platforms in Altmetric, second in another and third in the 
remaining two.  
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75% - 
95% 

Source: Altmetric  

None of the boxed journals had a dedicated Twitter account in 2014 (most still don’t).  

Between 75% - 95% of their respective Twitter scoring within their overall Altmetric score can 
be tracked back to @IBIS_journal. We are working for all authors irrespective of journal.  
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55% - 
85% 

Source: Altmetric  

Even for the three journals that did have a dedicated Twitter account, @IBIS_journal still 
contributed between 55% - 95% of their Twitter scoring, further illustrating our wider role of 
promoting ornithology, not just the BOU and IBIS. 
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If Altmetric is important to you 

Publish in IBIS 
•  we will drive your paper 

•  4+ original tweets per paper 
•  priority access to #theBOUblog 

Publish in any journal 
•  we will still cover your paper! 

Through social media the BOU works 
for ornithology, not just for ourselves 

Steve Dudley / Social media use in ornithology 



advancing 
ornithology 

My articles on #theBOUblog 

•   What is Altmetric? 

•   Social media is relevant to your research 

•   Making social media and the web work for you 

•   Twitter #masterclass 1 – 8 . . . and counting 

•   Community blogs 

•   See www.bou.org.uk/social-media/ 
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